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Elective (Open)                                                        Semester 4
th

  

MCJ-21007GE                               Public Relations-Concepts and Practices 

Course Objectives 

 To acquaint students with the concept of Public Relations, its historical origins and 

evolutionary role 

 To help students to prepare themselves as PR professionals 

Course outcome 

   The students shall be able to explain the concept of Public Relations 

   The students shall be able to produce Press Release and other PR literature 

  

Unit-I  

Introduction to Public Relations 

Importance, role and functions of Public Relations 

Principles of Public Relations 

Tools of Public Relations 

  

Unit-II 
 Public Relations Campaigns-Planning, execution and evaluation 

 Role of Public Relations in Crisis Management 

 Ethical issues in Public Relations-Apex bodies in PR 

 Case studies in Public Relations in India 
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MCJ-21007OE: Public Relations-Concepts and Practices 

Total Marks: 50 (Term Examination: 40, Continuous Internal Assessment: 10) 

 

 

 

 

 

 

 

 

 

 

 

 


